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2 | PROJECT DESCRIPTION

THE PHANTOIM HOTEL

A FIGMENT OF YOUR IMAGINATION

Art is what give humans the chance to use their imagination. Our imagination can
often be heightened in our dreams, which fascinated many well-known surrealist
artists. They were often interested in Sigmund Freud’s ideas about dreaming and
the subconscious. This dreamscape boutique hotel creates an exclusive experience
by combining surreal architecture and interiors with dream-like elements to en-
courage you to listen to your dreams and discover something new. The Phantom’s
mission is to help the guests experiment with the ways in which our dream world
informs everyday experience and creative practice. We invite creatives and anyone
who needs a little inspiration in life, to stay at The Phantom, where your dreams
and imagination come to life again. This hotel is like no other- the guests are sur-
rounded by a dream-like, out-of-this-world, unique space that creates an inspi-
rational and eye-opening stay. The dreamscape is located on Santa Rosa Island,
off the coast of California and consists of private dispersed rooms overlooking

the beautiful water. The rooms put your mind at ease, while surrounding you with
unique and unexpected interior elements. Your stay at The Phantom will put you in
an imaginative trance to help you explore the depths of your creative mind.
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ONE
Pop Artists

This Boutique Hotel would feature the
most famous pop/ contemporary artists
in each hotel room, while also carrying
the theme throughout the common ar-
eas of the hotel. The rooms could actual-
ly mimic scenes from paintings, such as
a window looking just like the one from
Matisse’s famous The Open Window.

The artist would consist of Keith Haring,
Andy Warhol, Frank Stella, Jeff Koons,
Roy Lichtenstien, David Hockney, Takashi
Murakami, Tom Wesselman, and much
more. The use of popular art will help
form the idea that learning about art is
learning about yourself. The hotel would
be an experience to look inward and see
life reflected in art. The promotional and
in room items would take inspiration from
these contemporary artists, while being
cohesive in order to match the hotel’s
many colors and influences.

3 | CONCEPT IDEATION

TWO
Color Theories

Embrace your inner playful child in a bou-
tique hotel that is filled with color and large
interactive installations! This concept cre-
ates a very meaningful experience and
transports you to another world to get lost
in yourself and color. This is inspired by the
Color Factory, which started in LA and con-
sists of rooms that focus on different colors
and artists, with large interactive pieces.
Color has a huge effect on our moods and
this hotel would creatively include color
theory ideas throughout all the rooms. The
overall design style for the deliverables
would be bold and artistic, and of course
play with lots of color in combination with
unique type.

THREE
Sweet Dreaoms

We all dream. Sometimes they are beau-
tiful, happy dreams, and sometimes they
are terrible, frightening nightmares. In
some circumstances, dreams give us
wonderful ideas and help our imagina-
tion. This boutique hotel brings to light
the importance of imagination and
dreaming big. It’s inspired by a company
that took kids drawings of their dream
rooms and brought them to life. With kids’
big imagination and fearless child-like
attitude, some of the most dream-like,
space-transforming designs can come
from them. This is a perfect hotel for a
unique experience and to get out of your
usual space for a fresh environment. The
overall design for the deliverables would
be simple yet include very interesting
typefaces and bold but muted colors.

HANNAH PIROZZOLO



@ G T T i D e

G 1 : ! "N G 1 THE 0 A
@ @@ @@j// % {W\h\"k{ Lo PR R

5L T
5\ % Orue E
LS

Q@%@z E\WWM N\ M
<

. . " i P

PHONTOY PHgiTOM EHBNTEY AR

b o A e
U p\/‘\\”/‘/ = A ‘%% Pt

1| K Re )
] e ) P
0 A/ O THE THE
A A phiftoms  PMANTOM plfihtom oliilom
"\ -
N 3L % =
0 24 .
?Q\W %wa\ ’p‘gl STy phantom PHANTOM PHaNTOM %ﬁ'{-
73% - = THE
% Sa %SHHNT@N\ wes  PHANTOM Pl PHANTOM
o = PHATTS AN

1M

4 | LOGO SKETCHES

L\§
=
=P

50

HENTUM

S &,
R
~
ﬁsm
THE

4|}

?‘/l//\
2z
s @2

:EPHANTOM

I
PHATTOM

PH
AN
ToM

HANNAH PIROZZOLO









0 0

1
10

)
b
B
)
)
|
’
A
»
"
)

7 | MOODBOARD HANNAH PIROZZOLO



#8f4129

Niagara Reqular
rulcent Recular

Hb867/34

#bba9/b

Condor Wide Light

v Condor Light

Hc2cbc8

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO



plianiom plianiom

HOTEL

DREAMSCAPE




WERhEQILC
o\ ohC
(IEPIREGION
P hEd-
GRAURN?D

mind
and discover something new and personal.

LLEWTOUR WD

10 | SPREAD ROUGHS HANNAH PIROZZOLO



'\- \‘

OUR CGREENROOM
WILL PUT YOU

CREENROON

Lorem ipsum dolor
sit amet, consec
tetuer adipiscing elit,
sed diam nonummy
nibh euismod tincid
unt ut laoreet dolore
magna aliquam erat
volutpat. Ut wisi
enim ad minim
veniam, quis nostrud
exerci tation ullam
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Lorem ipsum dolor
sit amet, consec
tetuer adipiscing elit,
sed diam nonummy
nibh euismod tincid
unt ut laoreet dolore
magna aliquam erat
volutpat. Ut wisi
enim ad minim
veniam, quis nostrud
exerci tation ullam
corper suscipit lob
is nisl ut aliquip
»a commodo
J consequat. Duis
autem vel eum iriure
dolor in hendrerit in

-« vulputate velit esse
molestie consequat,

Lorem ipsum dolor
sit amel, consec
tetuer adipiscing elit,
sed diam nonummy
nibh euismod tincid
unt ut laoreet dolore
magna aliquam erat
volutpat. Ut wisi
enim ad minim
veniam, quis nostrud
exerci tation ullam
hsdkac hslkd djks
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